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RESOURCES
Survey Data
You can conduct original research, or share data that are being gathered by

 another entity

Existing Literature
--Consult the literature

--Surveys/Surveillance Data–

-BRFSS

-Food Net

-Surveillance Data gathered by CDC or your state/county

Market Research Data 
--Make use of local university libraries, particularly those with business schools

--Look for journals and market research data by groups such as “Simmons” and “MRI”

–PRIZM, Healthstyles
AVAILABLE FROM CDC’S NATIONAL PREVENTION INFORMATION NETWORK (NPIN)–-

(800) 458-5231
Applying Prevention Marketing –a 200 page guide about prevention/social marketing

Media Relations –a booklet designed to help program planners learn to work better with the media; includes information on press releases, etc.

Managing Issues –a booklet designed to help program planners manage hot issues; describes how to plan for inquiries, back up sticky decisions with evidence, etc.

“PMI Demo Project: Making Abstinence and Safer Sex Cool to Teens” a video which documents the experiences of community participants from the five Prevention Marketing Initiative demonstration project sites, and describes the evaluation results.  This provides a good example of how to apply social marketing principles. 

Available from bookstores
· Andreasen, Alan R., Marketing Social Change, 1995.  Jossey-Bass Publishers, San Francisco.
· Maibach, Edward and Louiselle Parrott, R., 1995.  Designing Health Messages:  Approaches from Communication Theory and Public Health Practice.  Sage Publications, Thousand Oaks, CA  

· Information Campaigns : Balancing Social Values and Social Change (Sage Annual Reviews of Communication Research, Vol 18).   Published 1989

· Charles T. Salmon(Editor) / Paperback /   approximately $26.00 (Special Order) 

· Marketing Public Health : Strategies to Promote Social Change, 1998.  Michael Siegel, Lynne Doner / Hardcover / Approximately $52.00 

Other Resources
Social Marketing Quarterly–a journal published quarterly by Best Start Inc. (800) 277-4975, www.beststartinc.org or check your local University library

Journal of Marketing

Journal of Health Communication

Krueger, R. and Morgan, D. The Focus Group Kit.  Sage Publications (805) 499-9774

Social Marketing Listserv run by Dr. Alan Andreasen at Georgetown University:

The list is called SOC-MKTG.

To subscribe, send an e-mail message to

      LISTSERV@LISTSERV.GEORGETOWN.EDU

Your message should say:

     
subscribe SOC-MKTG  <your name>

Websites
Social Marketing Website  http://users.aol.com/weinreich/
The Social Marketing Institute  www.social-marketing.org
CDC’s Prevention Marketing Initiative http://www.cdc.gov/hiv/projects/pmi/
Peter Sandman’s Risk Communication website http://www.psandman.com/
The Novartis Foundation http://www.foundation.novartis.com/social_marketing.htm
Conferences/Field School
University of South Florida, College of Public Health (888) USF-COPH press 2 or http://www.cme.hsc.usf.edu/coph/
Annual Conference “Social Marketing in Public Health” and short courses on health communication, SM, focus groups, etc. 
