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OUR GOAL METHODS (continued) RESULTS RESULTS (continued)

e To find strategies to reduce HIV and STD transmission that will be supported by, and low-cost Table 1. Stakeholder/Survey Question/Scale Table 2. MSM Website User Demographics Figure 4. Partner Notification Options and Percent Approval by Website Owners, Website Users,

We found eight strategies that were favored by a majority of all three stakeholder groups.
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e Options to add Hepatitis B and C status, date of last STD test, or drug use preference to

, For more information, please contact Dan Wohlfeiler at dan.wohlfeiler@cdph.ca.gov.
one’s profile.

about sites (by and for users); HIV/STD testing; partner notification about HIV/STD exposure;
messages and information about physical health and social connections; and online education
sessions and outreach.




