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Background “Syphilis is Up” Campaign

To address the increase in syphilis cases, a short-term, multi-
faceted public awareness campaign targeting MSM was developed.
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onver S8 BASIN Syphilis testing in the STD Clinic and Outreach Venues between
Y January — June 2013 increased 8.5% over the same period in 2012,

from 1,472 tests to 1,597 tests.

During the same time period, the number of syphilis diagnoses
Increased from 34 to 47, or 38%.
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With limited funding, the “Syphilis is Up” campaign was deployed
between January and April 2013. The Campaign included a website,
social media, mobile applications, print advertising, and client outreach.
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— mid-January to mid-April
— Full screen & pop-up ads

The campaign was designed to:

Despite limited resources and funding, health departments can
successfully increase public awareness, promote health screenings,
and enhance access to treatment and care through short-term,
multi-faceted, and integrated campaigns which focus on targeted
populations and specific health issues.

* Inform the MSM population of Metro Denver about increase of syphilis.

* Motivate the target population to seek testing for Syphilis.

* Provide information about testing opportunities.

* Increase the number of Syphilis tests at Denver Public Health testing
sites including Outreach testing venues.
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Funding

outreach testing program. T ey T e — - ‘ Funding for the “Syphilis is Up” campaign was provided by the Colorado

Get Treated.

Department of Public Health and Environment.
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