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STD Clinic Attendance Following a Media Campaign,
Maricopa County (Phoenix Area), AZ 2011-2013

Erica Bouton BS, Tom Mickey, BS
Maricopa County Department of Public Health, STD Program, Phoenix, AZ
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Background: Maricopa County Department of Public Health (MCDPH) runs the sole STD 2011-2013

clinic in the county (Phoenix area). The clinic serves approximately 4 million residents.
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Results:

Per month page views of the MCDPH’s media campaign-linked
website, www.STDaz.com Increased 73 percent following the
Implementation of the media campaign (2,973 vs. 11,136 page
views/month).

Timeline of the Maricopa County STD Media Campaign

2011 2012 2013 2014 » Increases in clinic attendance and chlamydia and gonorrhea

diagnoses were observed following implementation of the media
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